
Different Approaches, Shared Understanding
Overall, few significant interactions were identified between results from the contextualized 
CLT and the standard HUT, meaning results from each can be considered similar. As a result, 
the contextualized Initial & Fragrance Lastingness evaluations in the CLT can be regarded 
as comparable to the same moments of truth during the HUT product experience.

Research Team:

HUTs provide real-life insights but can 
be limited by prototypes, budgets, & 
packaging constraints.

Reckitt and Curion created a modified CLT using HUT cues to improve fragrance 
longevity evaluation, comparing results to standard HUTs at Curion’s NJ facility.

Contextualized CLT
(Initial + 60 min. Fragrance Lastingness)

Standard HUT
(Initial + 3-4 h. Lastingness + 3 day)

Highly Focused Feedback On Specific             
Attributes Of Scent

•	Controlled environment allows consumers to 
focus solely on product fragrance

•	Can better understand “apples-to-apples” 
comparison of fragrance strength, descriptors, 
perceived benefits, etc.

Broad Understanding of Product          
Performance In Real-world Scenarios

•	Where & how consumers use

•	Performance in large/shared spaces

•	Efficacy against common household 
malodors

•	Less time

•	Less product needed

•	Greater sensitivity

•	Cost-effective

•	Not limited to any specific environment/
malodors

•	Greater reach to understand consumer 
perception nationally

•	Allows consumers to assess the product as 
they would if purchased on the shelf

•	Limited to small spaces, “sterile” environment

•	Limited regional demographics based on 
facility availability

•	Not representative of how consumers would 
typically use the product

•	Longer time

•	More product needed

•	Less sensitive

•	Additional cost

•	Fragrance screening •	Pre-launch validation 
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Background & Objectives

The Objectives of The ROR Plan Were To:
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