
Key findings from both methods indicated a lack of distinct segmentation 
for this category and that a total population solution was appropriate.

Textural attributes were found to be the biggest drivers. 

Multiple-factor analysis (MFA) revealed four groups of highly aligned 
attributes between the methods:

Texture (Interior and Exterior)

Size and Shape

Off-Notes

Basic Taste and Characteristic Flavor

Both methods leveraged replicated data collection and ensured optimal 
panel performance.

Training of Curion QDA® panelists involves generating terms and definitions 
specific to the category, as well as how to define and measure modalities.

During the training process the Curion QDA® panel confirmed a unique 
modality was an important part of the consumption process for this 
category from a consumer experience standpoint.

Attributes in this modality were found to be key drivers of liking.

This modality was not part of the Universal Scale Method.

Curion QDA® generated 68 terms across six modalities: appearance, aroma, 
flavor, texture/mouthfeel, aftertaste/aftereffects, plus one unique modality. 

Universal Scale Method: used a proven ballot with 44 terms across four 
modalities: appearance, flavor, texture/mouthfeel and aftertaste.

While commonalities were identified, the correlation of the key drivers varied 
by method:

Mouthfeel/Texture 1 (+)

Mouthfeel/Texture 2 (+)

Mouthfeel/Texture 3 (+)

Mouthfeel/Texture 4 (-)

Mouthfeel/Texture 5 (-)

Flavor 1 (+)

Flavor 2 (+)

Flavor 3 (+)


